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Introduction 

The discussion of hijab is one of the important topics in Iranian society that has 
always been of interest to researchers, and various studies have been conducted on its 
various dimensions. In recent years, in official and unofficial forums as well as various 
media outlets, the issue of hijab and modesty has been one of the hottest topics, turning 
into a place for debate and contention. Officials and stakeholders have expressed their 
views from various cultural, social, and political perspectives on this matter. The 
statements and positions of governmental and non-governmental authorities, as well as 
the domestic Persian-language media, regarding hijab have led to the formation of a 
discourse in this area that is open to various angles of examination. One aspect worth 
exploring in this discourse is the widespread use of metaphors in shaping, promoting, and 
strengthening hijab. Given the importance of the hijab discourse in the public and media 
space of the country in recent years, and considering the central role of metaphors in the 
production and promotion of this discourse, the aim of this research is to examine the 
metaphors used for conceptualizing hijab in the domestic media discourse and identify 
which metaphors play a role in creating and promoting this prevalent discourse on the 
subject of hijab. 
 
Materials & Methods 

In this descriptive-analytical research, the data consists of metaphorical expressions 
related to the topic of hijab extracted from domestic media texts, including Fars News 
Agency, Mashregh News, Mehr News, Tasnim, Young Journalists Club, and the online 
news portal Khabaronline. The data extraction was carried out using a keyword search 
method (including hijab, efaf [chastity], bi-hijabi [unveiledness], bad-hijabi [improper 
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veiling], and berehnegi [nudity]) over a one-year period from July 2022 to June 2023. In 
total, among all the events of the mentioned keywords, 143 metaphorical expressions 
were extracted, with 112 used for conceptualizing hijab and 31 for conceptualizing bi-
hijabi/bad-hijabi. The MIPVU method (Steen et al., 2010), a systematic approach for 
identifying metaphors at the lexical level was employed for extracting metaphorical 
expressions. These data were then analyzed within the framework of cognitive linguistics 
and based on two theories: Conceptual Metaphor Theory (Lakoff & Johnson, 1980) and 
Critical Metaphor Analysis (Charteris-Black, 2004). 

The way hijab is conceptualized in different texts has rarely been investigated, with 
only a few studies addressing this issue. One notable study is the article by Rezapour and 
Yaghmaei (2017), which examined conceptual metaphors related to hijab in several 
published books in this field. The results of the research indicate that the domain of plants 
is the most frequent source domain for conceptualizing hijab in the Persian cultural 
discourse. Additionally, conceptual domains of protection, security, value, harim 
(boundary), obstacle, and fortress have also been identified. 
 
Results & Discussion 

The research data analysis shows that in the discourse of domestic media, various 
conceptual domains are used metaphorically to express the concept of hijab, with the war 
domain being one of the most common. In addition to war, the domains of protection, 
building, and market also have a wide application in these conceptualizations. The table 
below presents the frequency and percentage of source domains in the metaphorical 
representation of hijab. 

 
Table 1. 
Source domains for the conceptualization of hijab 

Source Domain Frequency percentage 
War 55 49 % 

Protection 38 34 % 
Flag 9 8 % 

Market 6 5 % 
Building 4 4 % 

Total 112  
 
In contrast to hijab, the concepts of bi-hijabi and bad-hijabi have also been expressed 
through metaphors. The source domains employed for conceptualizing these concepts are 
presented in Table 2. 
 
Table 2. 
Source domains for the conceptualization of bi-hijabi/bad-hijabi 
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Source Domain Frequency percentage 
Disease 11 35 % 

War 10 32 % 
Plants 5 16 % 
Fire 3 10 % 

Market 2 7 % 
Total 31  

 
The use of metaphors based on the conceptual domain of war, which play a crucial 

role in conceptualizing the discourse of hijab, suggests that the country's officials or press 
perceive the category of hijab as an arena for battle between the government and its 
enemies. Conceptualizing the category of hijab as a battlefield, flag, showcase, etc., as 
well as conceptualizing bi-hijabi/bad-hijabi as a virus, pest, fire, etc., has argumentative 
and emotional effects on the audience, because as research in the field of metaphors 
shows, metaphors, in addition to facilitating the understanding of concepts (cognitive 
function), also affect the reasoning and emotions of the audience (argumentative and 
emotional functions) and thus play an important role in discursive conflicts. 

The argumentative function of metaphors allows discourse producers to use a 
particular conceptual metaphor to present an argument in support of their particular 
attitude or belief, and thus persuade the audience to accept that attitude or belief. In 
addition to their argumentative function, metaphors of hijab, and especially metaphors 
based on the domain of war, also play an important emotional function. War is a well-
known phenomenon for most humans, and because it has a profound impact on various 
aspects of human life and even on his or her survival or death, it has a strong emotional 
charge. By conceptualizing the category of hijab as an arena of battle, discourse producers 
of COVID-19 have tried to emotionally engage the audience and highlight the importance 
of the issue of hijab in their minds. 
 
Conclusion 

The study results indicate that the conceptual domain of war is the most important 
domain for conceptualizing the hijab, encompassing multiple conceptual metaphors such 
as ‘hijab is a front-line’, ‘hijab is a weapon’, ‘hijab is a barrier’, ‘hijab is a fortress’ and 
‘hijab is a flag’, which can be categorized under the key concept of ‘hijab is a battlefield’. 
The conceptual domain of protection also plays a significant role in metaphorical 
conceptualization of the hijab, with metaphors like ‘hijab is a dam’, ‘hijab is a castle’ and 
‘hijab is a sanctuary’. These metaphors fall under the key concept of ‘hijab is a protector’. 
Additionally, other domains such as building and market have also been utilized in 
conceptualizing the hijab. On the other hand, the concept of bi-hijabi is also expressed 
through metaphors from the domains of war, disease, plants, fire, and market. The 
argumentative and emotional functions of these metaphors enable producers of the hijab 
discourse to effectively convey and promote their ideological perspectives and beliefs. 
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